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Digital technology is changing…

1. …political communication and elections (“FAKE NEWS!”)
2. …political participation (“civic tech”)
3. …public administration (“e-government”)
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2016: 1.14 fake news read on average

(Allcott and Gentzkow, 2017)
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2016: 0.1% of users shared 80% of fake news

(Grinberg et al., 2019)
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2016: 91.5% of user shared no fake news

(Guess et al., 2019)
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(https://www.wired.com/story/facebook-oversight-board-trump-ban/)
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https://www.wired.com/story/facebook-oversight-board-trump-ban/
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(https://www.technologyreview.com/2020/09/29/1009088/
democracies-power-digital-social-media-governance-tech-companies-opinion/)
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